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Greetings to all who are reading 
this whitepaper! 

I t  gi ve s u s im m e n s e joy to  k n ow that  yo u eve n to o k  tim e of f  to  t a ke a l o o k  at  this 
ve r sio n of th e w hite pa p e r.  We k n ow that  this  is  n ot  h ow a w hite pa p e r u s ua l l y  k ic ks  of f, 
e s p e cia l l y  w ith (in)  b l o c kc hain e l e m e nts .  H oweve r,  we wo ul d l ike to  d o  things dif fe re ntl y, 
a n d we w il l  ma ke yo ur tim e wo r thw hil e a s yo u w il l  get  to  l e a r n that  we a re o n e of  th e fe w 
b u sin e s s m o d e l s o ut  th e re in th e b l o c kc hain re a lm that  ha s re a l  uti l it y,  a n un d e r l y ing 
b u sin e s s e l e m e nt a n d p o siti ve va lu e to  s o ciet y. 

W ith that ,  we wo ul d l ike to  of ficia l l y  intro d u c e yo u to  C l of t ,  a n o n lin e ma gazin e that 
e m b ra c e s a n d im m e r s e s w ith b l o c kc hain te c h n o l o g y ;  w ith o ut  l o sing c ritic a l  e l e m e nts . 

C l of t ’s  un of ficia l  m ot to  is  ‘ U n c o m p lic ating th e c o m p lic ate d ,  inte r t w ining th e 
un c o m p lic ate d ’.  I n  this  w hite pa p e r,  we w il l  p rov id e in sights into  o ur v isio n a n d th e 
m e c ha nis m b e hin d it . 

We a re n ot th e future;  we a re n ot  th e dri ve r s;  we a re sim p l y inte r t w ining w hat  sti l l  is  a n d 
w hat w il l  b e into a uniq u e ma r ria ge that  w il l  y ie l d fire wo r ks . 

We a re n ot inve nto r s;  we sim p l y fin d s we et  s p ots that  a re in o p e n sight .  This is  o ur 
a d va nta ge that n ot  ma ny w il l  have th e lu x ur y to  have .  Like h ow yo u a re re a ding this;  this 
is  o ur stre ng th . 

W h eth e r yo u ’re a n  e a r l y  inve sto r,  b e lieve r o r  a d o pte r,  by v ir tu e of  yo u eve n re a ding this , 
we wo ul d l ike to tha n k  yo u fro m th e b ot to m of  o ur h e a r ts . 

B e st w is h e s ,

Fo un ding te a m of C l of t 
w w w.c l of t .c o m

Introduction

Disclaimer

Th e c o nte nt c o ntain e d h e rein is  c o r re ct  a s of  20 2 2  a n d re p re s e nts th e st atu s q u o a s  of 
th e tim e it  wa s w rit te n .  C l of t ’s  syste m s may c ha nge going fo r wa r d ,  a s we c o ntin ua l l y 
im p rove fo r  o ur sta ke h o l d e r s .
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C l of t  aim s to uti l ize b l o c kc hain to c re ate a n e c o syste m w h e re re a d e r s ,  c o ntrib uto r s 
a n d a d ve r tis e r s a re re wa r d e d ba s e d o n th e tr u e va lu e th ey p rov id e – This c re ate s a l eve l 
p lay ing fie l d w h e re n ot ju st  th o s e w ith d e e p p o c kets th ri ve .

Th e m e c ha nis m b e hin d this is  o ur intro d u ctio n of a Re a d - A n d - Ea r n R A E) a n d 
C o ntrib uteA n d - Ea r n (CA E) s c h e m e ,  w hic h is  s et up v ia th e intr ic ate inte gratio n of  We b 3; 
main l y m etave r s e a n d b l o c kc hain inte r wove n into th e tra ditio na l  o n lin e ma gazin e 
info r matio n ro ute .

Yo u may fin d that th e re a re ma ny tra ditio na l  o n lin e m e dia site s ,  a n d th e s pa c e is 
a lre a d y s aturate d .  We ,  h oweve r,  s e e th e s e a s a te st a m e nt  to  th e c o ntin u e d grow th of 
g l o ba lizatio n a s th e wo r l d b e c o m e s inte rc o n n e cte d ,  a n d t a ke it  o n e ste p fur th e r to 
re wa r d th e a s s o ciate d sta ke h o l d e r s in th e e c o syste m – o ur re a d e r s ,  c o ntrib uto r s a n d 
a d ve r tis e r s .

RAE / CAE

Readers

Advertisers Contributors

To redefine the lifestyle media business where 
all stakeholders involved get a piece of the pie.

Our Vision
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At C l of t ,  we ha r n e s s a n d uti l is e th e b l o c kc hain te c h n o l o g y to  s ke w it  to  o ur a d va nt a ge . 
Th ro ugh b l o c kc hain ,  we a re a b l e to un d e r sta n d o ur re a d e r s ’  b e hav io r  a n d a c q uire th e m 
at rate s m o re ef ficie ntl y tha n th e u s ua l  c o m m o n p ra ctic e s .  Leve ra ging o n b l o c kc hain 
te c h n o l o g y,  R A E a n d CA E s c h e m e a l l ow s u s to c ha n n e l  s o m e of  th e d o l la r s ba c k  toth e 
e c o sy ste m . 

This wo ul d h o p eful l y  e n ric h b ut m o re im p o r ta ntl y re c o gnis e th e c o ntrib utio n s of  e a c h 
uniq u e s et of s e gm e nts .  W hil e th e re may b e oth e r s b efo re u s ,  re st  a s s ure d that  we a re 
a m o ngst th e fir st  w ith a n un d e r l y ing ta ngib l e b u sin e s s m o d e l  that  inte r t w in e s w ith 
b l o c kc hain in a uniq u e ma n n e r.  C l of t  c a pita lis e s o n m et ave r s e ,  uti l is e s th e b l o c kc hain 
in d u str y w hil e re s p e cting tra ditio na l  c o n s um e r s b e hav io ra l  p at te r n s .

Th e te a m b e hin d C l of t ,  l ike a ny oth e r s ,  fre q u e ntl y uti l is e th e inte r n et  fo r  u s eful 
info r matio n that aid u s to ma ke we l l - info r m e d d e cisio n s .  Th e b u d ding id e a of  C l of t 
wa s b o r n w h e n we re a lis e d we c o ul d l eve ra ge o n o ur stre ng th s;  o ur c o n n e ctio n s a n d 
ex te n si ve k n ow l e dge in b l o c kc hain a n d m e r ge it  w ith tra ditio na l  o n lin e info r matio n 
s o urc e s .

We k n e w we we re e nte ring a s p ot s o s we et a n d to o  lu c rati ve to  pa s s up.  If  yo u have a 
c ha n c e to m e et u s s o m e day in p e r s o n (o r  v ia o n lin e) ,  we w il l  s ha re w ith yo u th e re a s o n .

C l of t  is  a m o ngst th e wo r l d ’s  f ir st  l ife st y l e m e dia gro up that  e m p owe r s re a d e r s , 
c o ntrib uto r s a n d a s s o ciate d sta ke h o l d e r s th ro ugh  th e We b 3 .0  a n d m et ave r s e .  We aim 
to b uil d C l of t  into a m e dia b ra n d that b ridge s .

Cloft is amongst the world’s first lifestyle 
media group that empowers readers, 
contributors and associated stakeholders 
through the Web 3.0 and metaverse.
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Rev ie w s ,  p ub lic s e ntim e nts ,  s o cia l  n ois e ,  v ie we r s hip c o unts ,  a n d m o re a re e l e m e nts 
that fo r m inte gra l  a s p e cts in a d e cisio n - ma k ing eva luatio n . 

Th e re a re va rio u s sta ge s a n d d e sire d o utc o m e s that  p e o p l e go  th ro ugh w h e n s c o uring 
fo r  info r matio n o n lin e .  Th e re a re va rio u s t y p e s of th o ught  p ro c e s s e s ,  th e b e l ow dia gra m 
na m e s a fe w :

Understanding the 
Thought Process

W hil e th e s e a rc h fo r  d e sire d o utc o m e p e r m utatio n s a re e n dl e s s ,  o n e thing is  fo r 
s ure ,  C l of t  aim s to l eve l  th e p lay ing fie l d by intro d u cing Re a d - A n d - Ea r n (R A E) a n d 
C o ntrib ute - A n d - Ea r n (CA E).  C l of t  w il l  re wa r d a s s o ciate d st a ke h o l d e r s in th e e c o syste m 
s u c h a s re a d e r s ,  c o ntrib uto r s a n d a d ve r tis e r s .

C l of t  d o e s this  v ia intr ic ate inte gratio n of th e We b 3;  main l y m et ave r s e a n d b l o c kc hain 
into th e tra ditio na l  o n lin e ma gazin e info r mati ve ro ute .  Yo u s e e ,  info r matio n s e a rc hing 
o n lin e v ia a r tic l e s a n d v id e o invo ke s e m otio n s that  re s o nate w ith th e h uma nistic p oint 
of th e p e r s o n s e a rc hing ,  w hic h is  p l e ntiful .

Yo u may a s k w hy,  th e re a re ma ny s u c h site s a n d th e s pa c e is  s aturate d .  We s e e 
th e s e a s a te sta m e nt to th e c o ntin u e d grow th of gl o ba lizatio n a s th e wo r l d b e c o m e s 
inte rc o n n e cte d .  This is  s o m ething unavoida b l e a n d w il l  o n l y c o ntin u e to  th ri ve .

We a re c o nfid e nt a s we d o n ot dis r upt .  We f l ow,  s p ot  a n d inte r t w in e . 

Eve r y thing e l s e is  statu s - q u o.  We re s p e ct tra ditio n s ,  we d o  n ot  reinve nt  th e w h e e l .  C l of t 
e n ha n c e s a n d inte r t w in e s it .  We s p ot w hat n ot ma ny c a n .

Wandering Thought Process

Blank Slate Process

Known (Desired) Outcomes

Inspiration Stage Sourcing

Thought Processes Past Experiences
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Common Non-Unique Methodologies

Readers

Read and Earn (RAE)

C ha n c e s a re th e ta r get s e gm e nt a n d ma r ket we w il l  a p p e a l  towa r d s a re a lre a d y s e lf-
m oti vate d .  This is  a  uni ve r s a l  c o n s e n s u s p h e n o m e n o n – uniq u e to  this  in d u str y.  C l of t  is 
ta k ing it  up a n otc h;  in c e nti v ising a n d c a pturing n e w s e gm e nts ,  s we ete ning th e c ur re nt 
s e gm e nts w hil e re s p e cting th e b o un da rie s b et we e n w hat  is  a n d w hat  c o ul d b e .

Q ua lit y a n d ex p e rie n c e m u st n ot b e c o m p ro mis e d .  W ith this  eve r l inge ring in o ur 
th o ughts ,  o ur  eve r y n ex t m ove is  m etic ul o u s l y p la n n e d to  s e r ve a n a r ray of  s e gm e nts 
a n d d e m o gra p hic s .

We d o n ot c o m p ete w ith existing s ha re s;  we va lu e  a d d a n d m e re l y gi ve a n a d ditio na l 
o ptio n to th e ge n e ra l  p ub lic.
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Who

W hil e th e C l of t  ma gazin e is  c ate re d fo r  th e ge n e ra l  p ub lic,  we d e cid e d to  b uil d up 
this  Re a d - A n d - Ea r n to re wa r d th o s e a lre a d y w ithin th e b l o c kc hain c o m m unit y.  This 
is  a  re a d y p o o l  of  high l y m oti vate d ,  e m otio na l l y  c ha r ge d a n d o p e n - min d e d gro up s of 
a u die n c e s that a re c o n sta ntl y o n th e l o o ko ut fo r  in n ovati ve id e a s .

Why

Th e C l of t .c o m te a m ha s go o d tra ctio n in b oth th e tra ditio na l  b u sin e s s wo r l d a n d th e 
b l o c kc hain re a lm . H a r n e s sing o ur a d va nta ge ,  we re a lis e d that  we c a n l eve ra ge o n 
b l o c kc hain te c h n o l o g y to m e r ge w ith C l of t  ma gazin e;  c re ating a R A E uniq u e c o n c o ctio n 
that w il l  re s ult  in  a w in - w in situatio n . 

How 

Th e b l o c kc hain c o m m unit y fra ctio n s a re ex p o s e d  &  o p e n to  n e w id e a s .  O f te n ,  ma ny a re 
e a r l y- a d o pte r s a n d w il l ing to gi ve fun da m e nta l l y  stro nge r p roje cts th e s up p o r t  re q uire d . 
C l of t .c o m ha s id e ntifie d 3 c o re a re a s to e n s ure h ow we w il l  l eve ra ge this uniq u e 
c o m m unit y that wo ul d b e a b l e to s p ringb oa r d u s .

1 . 	 E n ti c i n g a n d at t r a c ti n g n e w v i e w e r s

Th e s e w il l  b e d o n e th ro ugh a strate gic m ulti - p ro ng a p p roa c h in b oth th e tra ditio na l 
a n d b l o c kc hain re late d ma r keting o utre a c h a cti v itie s .  En s uring o ur c o nte nt 
re main s c o m p etiti ve a n d at tra cti ve ,  th e p rofe s sio na l  o p e ratio n s of  C l of t .c o m w il l 
re main a n inte gra l  c o m p o n e nt . 

Lowering the Cost-Per-Acquisition (CPA) for viewships

Maintaining high-standards of quality control 

Respecting the traditional business while infusing technology 

Provision of opportunities to aspiring younger generations

Building trust with audiences with an enhanced platform 
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2 .	 Re t a i n i n g a n d s t ay i n g r e l eva n t fo r o u r v i e w e r s h i p s  

Re maining c o m p etiti ve a n d at tra cti ve w il l  a l ways b e a m o ng th e main p rio ritie s of 
C l of t .c o m . To a d dre s s this ,  we w il l  wo r k a n d e n s ure that  th e q ua lit y c o ntro l  of  th e 
c o nte nts w il l  b e up h e l d to th e high e st sta n da r d s;  w ith c o n st a nt  fe e dba c k  b eing 
ta ke n into c o n sid e ratio n s fro m o ur sta ke h o l d e r s .  Ta r gete d c a m paign s w il l  a l s o  b e 
ro l l e d a n d dis h e d o ut to th e b l o c kc hain s e gm e nts .  Th e a u die n c e s in th e uniq u e 
b l o c kc hain re a lm w il l  b e a b l e to p rov id e C l of t .c o m a s p ringb oa r d;  p ro p e l l ing u s 
fo r wa r d at  a fra ctio n of th e c o st a s c o m pa re d to  tra ditio na l  m eth o d s .

3 . 	 S t ay i n g a n d r e m a i n i n g s u s t a i n a b l e to n av i g ate t h r o u g h

We un d e r sta n d th e main c o n c e r n s of b oth s u st aina bil it y  &  uti l it y.  C l of t .c o m ha s 
a s l e w of to ke n uti l it ie s that a re B OTH re l eva nt  a n d  a p p lic a b l e  to a lm o st  eve r yday 
u s a ge .  It  is  b oth p e r taining to in di v id ua l s a n d b u sin e s s e s;  uti l ising th e to ke n s fo r 
o ur s e r v ic e s w il l  s e r ve to main p ur p o s e:

• 	 Va lu e Ad d to th e to ke n h o l d e r w h o uti l is e s th e to ke n fo r  s e r v ic e s . 
Exa m p l e s in th e l ate r  p a r t  of  th e White p a p e r.

• 	 En c o ura ging a h e a lthy e c o syste m w ith va rio u s st a ke h o l d e r s c o m p lim e nting 
e a c h oth e r,  fo r ming a h e a lthy a n d s e lf- s u st aining r un ning e c o syste m . 

Highly motivated members of the blockchain community

Marketing outreach to attract new viewers

Quality content to retain viewers

Staying sustainable through utilizing Cloft tokens

Good traction in both business and blockchain

Cloft Read-and-Earn
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C o ntrib uto r s s u c h a s c o nte nt c re ato r s a re a n inte gra l  pa r t  of  this  in d u str y.  Af te r  a l l ,  it  is 
th ro ugh th e s e c o nte nts that ha s evo l ve d ove r tim e that  ke e p s th e a u die n c e s e nth ra l l e d . 
A lm o st a ny m e dia of a ny m e dium to day a re s ha p e d by e q ua l  c o ntrib utio n by b oth 
a u die n c e s (re a d e r s/ v ie we r s)  a n d c o nte nt c re ato r s .

C re ating c o nte nt pie c e s ,  b e it  w riting ,  p lay,  v id e o e diting a n d m o re ,  c a n b e a tha n k l e s s 
jo b w ith o ut m u c h RO I .  O f te n ,  ma ny c re ato r s a re str ug gling a n d o n l y a ha n d ful  c a n tr ul y 
c a l l  c re atio n th eir  va luatio n .  Tr uth to b e to l d ,  ma ny w il l  str ug gl e a n d fa d e of f;  b oth in th e 
l e is ure re a lm a n d p rofe s sio na l  a re na .

Th e CA E p o r tio n e n c o m pa s s e s a s l e w of d e m o gra p hic s p e n ding th e tim e lin e .  Fro m 
c o ntrib u to r s to oth e r st a ke h o l d e r s l ike a d ve r tis e r s ,  s p o n s o r s ,  ret ai l e r s ,  ve n d o r s , 
pa r tn e r s a n d m o re .  Th e s e gro up s of sta ke h o l d e r s fo r m a h uge pa r t  of  th e m e dia 
e c o sy ste m .

Common Non-Unique Methodologies

Contributors

Contribute and Earn (CAE)
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1 .	 Flattening the playing field

• 	 C l of t .c o m ’s a p p roa c h is  to c o ntrib ute w hat  we c a n to  l eve l  th e p lay ing fie l d 
a m o ng c o ntrib uto r s .  B y p rov iding o p p o r tunitie s to  a s pir ing c o ntrib uto r s w h o 
a re eith e r str ug gling o r  ju st  sta r ting up,  we a re p rov iding th e m a p lat fo r m to 
h o n e th eir  s k i l l s .

• 	 A go o d c o r p o rate a n d b ra n ding ima ge is  a l s o  im p o r t a nt  to  C l of t .c o m .  It  is 
in  o ur pip e lin e to a c hieve th e goa l  of  c o ntrib uting ba c k  to  s o ciet y.  Prov iding 
o p p o r tunitie s a n d a voic e fo r  th o s e that  n e e d s it .

2.	 Encouraging Creativity 

E x p o s ure fo r  b u d ding c re ato r s;  w ith o ut a ny fe a r of  b eing ju dge d .  B re w ing a 
c ulture of l e a r ning a n d e m b ra cing l e a r ning .  A s th e C l of t .c o m ma gazin e grow s , 
th e s e gro up s w il l  a l s o grow w ith u s .  W h eth e r it ’s  a  v id e o,  s k it ,  a r tic l e ,  jo ur na listic 
o r  o pinio nate d pie c e s ,  th e s e a re ju st s o m e of  th e ma ny p e r m ut atio n s that  a re 
availa b l e fo r  th e c re ato r s e c o n o my.

3.	 Ecosystem Growth & Sustainability 

• 	 C o ntrib uto r s w il l  b e re wa r d e d to o.  B y c re ating a go o d c re ato r e c o n o my,  a l l 
sta ke h o l d e r ;  b oth inte r na l  a n d ex te r na l  w il l  st a n d to  gain . 

• 	 C o ntrib uto r s w il l  b e a b l e to l e a r n ,  im p rove th eir  s k i l l  s ets ,  grow th eir  fo l l ow ings 
a n d d eve l o p h o listic a l l y.

• 	 V ie we r s w il l  b e a b l e to e n ric h th e m s e l ve s w ith im p rove d c o nte nts;  k n ow ing 
we l l  that th e q ua lit y of th e C l of t .c o m ma gazin e site is  b eing l o o ke d - af te r 
a n d up h e l d to a high sta n da r d .  M o re im p o r t a ntl y,  we n eve r sto p grow ing a n d 
l e a r ning  to geth e r.

• 	 Fo r  C l of t .c o m , a s c o ntrib uto r s grow & d eve l o p,  s o  w il l  th eir  fo l l ow ings;  l e a ding 
to b oth a  d i r e c t  a n d  i n d i r e c t  c o r r e l a t i o n  &  c a u s a t i o n  o f  b r a n d  a w a r e n e s s . 
W e  w i l l  b e  a b l e  t o  i n c r e a s e  o u r  r e t e n t i o n  r a t e s  a s  v i e w e r s ;  o n  t h e  o t h e r 
h a n d  a r e  b e i n g  t r e a t e d  t o  e n ric hing c o nte nts .
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Contribute-and-Earn

Good creator Economy

Opportunities for 
aspiring creators

Encouraging creativity
Growing & sustainable 

creator Ecosystem

Rewarding contributors

Exposure of 
budding creators

Contributor Learning platform

Better content over time

Generates brand awareness
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Core Products

Cloft Online Magazine

Readers

Re a d e r s w il l  b e a b l e to s ub s c rib e to  p re mium c o nte nt  u sing C l of t  To ke n s . 
Th ey w il l  a l s o b e in c e nti v is e d th ro ugh e a r ning to ke n s .  Th ey c a n e a r n by :

• 	 Re a ding

• 	 Watc hing a d ve r tis e m e nts  o n  p lat fo r m

•	 Lik ing & s ha ring c o nte nt

• 	 Refe r r ing re a d e r s

Th e C l of t  O n lin e ma gazin e w il l  b e in c e nti v ising re a d e r s a n d c o ntrib uto r s to  b e a cti ve in 
e nga ging in C l of t  c o nte nt ,  a n d in retur n w il l  re wa r d th e m w ith c l of t  to ke n s .  It  w il l  a l s o  b e 
a reve n u e stre a m th ro ugh a d ve r tis e m e nts .

Contributors

C o ntrib uto r s w il l  b e c o ntrib uting c o nte nt  a n d in retur n w il l  b e re wa r d e d w ith C l of t  to ke n s ,  c a l c ulate d 
ba s e d o n n um b e r of re a d e r s/ v ie w s . 

Th ey w il l  a l s o have th e c h oic e to  m o n etize th eir  c o nte nt .  W h e n th ey d o,  a d ba n n e r s w il l  b e p la c e d o n 
th eir  c o nte nt pa ge s a n d p ro c e e d s w il l  b e s p lit  b et we e n C l of t  a n d C o ntrib uto r.

Advertisers

Th e ma gazin e w il l  b e ge n e rating  reve n u e th ro ugh a d ve r tis e m e nt  p la c e m e nts .  Th e C l of t  te a m w il l 
c re ate c o nte nt o n b e ha lf  of  a d ve r tis e r s ,  a n d th e s e w il l  b e ow n e d by a d ve r tis e r s .

O th e r tha n that ,  w rite up s a n d v id e oto ria l s  w il l  b e minte d into  N F Ts by C l of t  C re ato r s ’  C lub a n d gi ve n 
to th e a d ve r tis e r s .
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Core Products

Cloft Marketplace

Th e C l of t  M a r ketp la c e w il l  b e a m o bil e a p p,  a n d w il l  b e a n a l l - in c lu si ve p lat fo r m that 
c o n n e cts u s e r s w ith d e a l s a n d l ife st y l e re wa r d s .  Points e a r n e d fro m c o ntrib uting o r 
e nga ging in C l of t  O n lin e M a gazin e w il l  b e c o l l e cte d a n d re d e e m e d h e re .

This w il l  b e C l of t ’s  p lat fo r m fo r  to ke n sta k ing .

Wide Range of Rewards

C l of t  ma r ketp la c e w il l  fe ature a ra nge of re wa r d s ,  s u c h a s:

• 	 Pe o p l e ’s  favo rite s

• 	 C urate d d e a l s ba s e d o n p e o p l e ’s  m e m b e r s hip tie r  a n d p refe re n c e s

• 	 Ac c e s s to p re mium c o nte nt th ro ugh C l of t  To ke n s

• 	 A l l  in  o n e p lat fo r m to v ie w,  tra c k ,  a n d re d e e m re wa r d s

Special for Token Holders

Th e re a re to ke n - h o l d e r p ri v i la ge s that c a n b e re d e e m e d th ro ugh th e ma r ketp la c e , 
in c lu ding:

• 	 E xc lu si ve p ri v i la ge s ,  in c lu ding d e a l s o n h ote l s ,  lu x ur y p ro d u cts ,  a n d trave l . 
C l of t  w il l  a l s o c ha r ge a c o m mis sio n fo r  d e a l s tra n s a cte d ,  ma k ing it  a n oth e r 
reve n u e fun n e l  fo r  af fi l iate s .

• 	 To ke n h o l d e r s w il l  b e e l igib l e fo r  s ur p ris e air d ro p s a n d gi ve aways .

C l of t  M a r ketp la c e

To ke n S t a k ing

Re d e e m

D is c o unts

To ke n - h o l d e r  p ri v i la ge s

A ir dro p s

G i ve away s

G if tsV ie w a n d tra c k re wa r d s

Us e r s c o l l e ct p oints 
fro m C l of t  M a gazin e
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Core Products

Cloft Creator’s Hub

C l of t  C re ato r H ub w il l  fa cil itate C l of t  c re ato r s a n d  c o ntrib uto r s to  grow,  t a k ing th e m 
fur th e r s o that C l of t  M a gazin e grow s in te r m s of c o nte nt  a n d b ra n ding a s we l l .

C o ntrib uto r s w h o a re to ke n h o l d e r s w il l  b e e l igib l e to  b e a pa r t  of  C l of t  C re ato r ’s  H ub.

 Th ey w il l  b e un d e r C l of t  C re ato r ’s  L a b,  w hic h w il l  p rov id e o ur c o ntrib uto r s w ith re a l 
w o r l d ex p o s ure a n d o p p o r tunitie s fo r  grow th th ro ugh:

Online / Offline 

Creator ’s Workshops

Cloft Creators’ 

Incubator Labs

Innovative Webinar / Seminars

Media Academies Internships 

across South-East Asia

Cloft Creators’ Retreats

Publication & Creative Tools

Community Idea Exchanges

Cloft Magazine Contributors Aspiring Creators

Cloft Creator ’s Hub

Journalists
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Core Products

users

Contributors

Incentivised to

Consume Cloft 
content for reward

Aspiring creators

Cloft Creators

Publication tools

Creator Workshops

Creator Development

Journalists

Hold Cloft tokens 
for rewards

Incentivised to

Team

Real world exposure

Diverse TeamDiverse Niche & Markets

Produces Content

For advertisersNFT’s

Deals & Discounts

Platform to redeem Token Holder Privilages

Airdrops & Giveaways

Create content

Rewarded based on 
engagement

will increase

Be a part of

Minted to

via

Published on

Appeals to

For

Read-and-Earn

Hold Cloft tokens for 
added opportunity

Gateway to Web3 
Community

Cloft Online Magazine

Cloft Creator ’s Club

Cloft Marketplace
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Platform Mechanism

Login

A ll  re a d e r s a re re q uire d to c re ate a u s e r a c c o unt to 
pa r ticipate in th e Wo r l d ’s  f ir st  re a d - a n d - e a r n fe ature o n 
C l of t .c o m . Th e l o gin m e c ha nis m w il l  b e b uilt  w ith o ur 
fe d e rate d id e ntit y s o lutio n ,  w h e re eve r y re a d e r w il l  have 
a s e c ure d a n d e n c r y pte d in - ga m e wa l l et  fo r  a l l  a cti v itie s 
a n d e a r ning histo rie s in th e p lat fo r m .

Read-and-Earn / 
Contribute-and-Earn

1 . 	 C l of t .c o m a d o pts c l o u d hy p e r s c a l e r s a n d m ulti -
laye re d sto ra ge infra str u cture ,  C l of t .c o m c re ate s 
a ro b u st c ha n n e l  fo r  a l l  l ife st y l e c o nte nts that 
c o ul d b e c o ntin u o u s l y s c a l e d ,  w hil e maintaining 
o ur re a d e r s ’  p r i va cy a n d info r matio n s e c urit y.

2 . 	 A minim um a m o unt of C l of t  to ke n is  re q uire d in 
o r d e r to initiate th e to ke n c laiming p ro c e s s  (to  b e 
a n n o un c e d at of ficia l  la un c h).  This is  to e n s ure a l l 
re a d e r s a re a l ways e n c o ura ge d to re a d m o re a n d 
pa r ticipate a cti ve l y in o ur C l of t  e c o syste m .

3 . 	 A lgo rith m ba s e d d y na mic re a d - a n d - e a r n 
m e c ha nis m by in d u str y ex p e r ts w il l  a l s o b e 
a d o pte d to e n s ure a l l  re a d e r s b e n efits fro m 
u ti l izing th e  p lat fo r m .

BE and 
Token Claiming Process

User initiates withdrawal of 
tokens

Input and approve 
the withdrawal amount

Verify Data

Reject Invalid 
Withdrawal Smart 

Contract 
validates 
incoming 

withdrawals 
and releases 

funds

C l of t .c o m re c o r d s th e n um b e r of  in - a p p to ke n s e a r n e d 
a n d h e l d by eve r y re a d e r,  at  a ny p oint  of  tim e .  This  in -
a p p to ke n syste m is  ma na ge d by o ur e n c r y pte d ba c k-
e n d a rc hite cture a n d dat a ba s e .

I n o r d e r to  e n s ure a high l y s e c ure d to ke n c laiming 
p ro c e s s .  This p ro c e s s is  p owe re d by s ma r t  c o ntra cts 
a n d ba c k- e n d ve rif ic atio n p ro c e s s e s .  C l of t .c o m re a d e r s 
a re in ful l  c o ntro l  of  th e to ke n s ,  w hic h in - a p p to ke n s 
e a r n e d m u st  b e va lidate d w ith ba c k- e n d syste m s a n d 
s ma r t c o ntra cts .
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Th e ba c ke n d of C l of t ’s  Re a d/C o ntrib ute - a n d - Ea r n  m e c ha nis m s a re d e sign e d fo r  th e 
l o ng te r m s u c c e s s of o ur re a d e r s a n d c re ato r s .  Th e p ur p o s e of  th e fo l l ow ing high lights 
is  to o utl in e a n d c o m m unic ate th e a rc hite cture of  o ur b l o c kc hain p lat fo r m w hic h w il l 
a l l ow e a s e of inte gratio n fo r  re a l  b u sin e s s o p e ratio n s .  Us e r s w h o  pa r ticipate w il l  b e 
a b l e to e a r n p oints ,  l ike a l ife st y l e m e m b e r s hip p ro gra m , a n d exc ha nge fo r  a b e n efits 
(in c lu ding C LO F T to ke n s w hic h is  inte gra l  fo r  uti l it y  of  C l of t .c o m ’s s e r v ic e s)

1 . 	 U s e r Re g i s t r ati o n (Fo r Lo g i n) 

• 	 G o o gl e Ac c o unt

• 	 Re gistratio n w ith Email  Ad dre s s

• 	 Data c a pture d a n d sto re d

2 .	 Re fe r r a l  Pr o g r a m

I m p o r ta nt to e n s ure that we ha r n e s s th e p owe r of  wo r d - of- m o uth a ctio n s .

• 	 U p o n s u c c e s sful  re gistratio n ,  e a c h u s e r  w il l  b e a l l o c ate d a ra n d o m l y 
ge n e rate d refe r ra l  c o d e a n d it  c a n b e u s e d to  s ha re w ith oth e r ke e n re a d e r s a s 
we l l  a s th e c o m m unit y. 

• 	 M e m b e r s w h o s ha re d/u s e d th e refe r ra l  c o d e w il l  b e re wa r d e d w ith C l of t 
to ke n s . 

• 	 N um b e r of tim e s a refe r ra l  c o d e c a n b e u s e d w il l  b e c a p p e d . 

3 . 	 U s e r I n te r fa c e

A c o m p re h e n si ve da s h b oa r d fo r  th e u s e r,  w hic h s ha l l  in c lu d e

• 	 M e m b e r s hip S tatu s 

 

• 	 CTA fo r  paid up gra d e s . 

• 	 C ur re nt in - a p p p oint ba la n c e s 

• 	 O n - going c a m paign s 

• 	 Re wa r d s availa b l e fo r  c ur re nt tie r 

C ur re nt tie r 

H ow ma ny p oints to th e n ex t tie r



18

4 .	 B E A r c h ite c tu r e to a c h i eve Re a d - a n d - Ea r n (R A E)  C a p a b i l it i e s 

a . 	 Using b l o c kc hain te c h n o l o g y,  tra c k a n d m o nito re d to geth e r w ith G o o gl e te c h 
to gi ve u s a 3 6 0 v ie w o n b oth th e o utsid e a n d in sid e of  th e dat a traw l

→      S D K to c a pture data to p u s h data to  go o gl e sto ra ge

→      G o o gl e a na l y tic s ba s e d data c a pturing o n a cti v itie s d o n e o n th e we b site 

• 	 N o n S ta gna nt C ur s o r

• 	 Tim e s p e nt 

b. 	 H ave a B E a n d Data ba s e s etup to c a l c ulate th e to ke n s e a r n e d fro m a cti v itie s 
a n d ke e p tra c k of tota l  to ke n s ow n e d .

5 .	 To p r eve n t c h e ati n g

Using c o unte r- s e l e nium s c ripts to mimic o n - b row s e r a ctio n s .  Th e re w il l  b e 
ma ny p ro p rieta r y m eth o d s to e n s ure that l o o p h o l e s a re c o n st a ntl y e na cte d w ith 
mitigating re s ults . 
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S e c urit y is  a  key c o n c e r n fo r  o ur te a m at C l of t .c o m .  O ur c o d e is  a u dite d a n d rev ie we d 
by a n in d e p e n d e nt s ma r t c o ntra ct a n d cy b e r s e c urit y c o n s ulting fir m s to  e n s ure b e st 
p ra ctic e s a re fo l l owe d a n d n o s e c urit y v uln e ra bil it ie s a re p re s e nt .

A n ti - C h e at:  We wa nt th e C l of t  e c o syste m to b e a s afe ,  p o siti ve a n d e n c o ura ging p la c e 
fo r  a l l  re a d e r s to e a r n w hil e e n ric hing th e m s e l ve s .  C l of t .c o m ha s ze ro  to l e ra n c e fo r 
b ots of a ny k in d .  A l l  a c c o unts invo l ve d w il l  b e f la g ge d by th e p lat fo r m a n d ba n n e d fro m 
fur th e r pa r ticipatio n in th e e c o syste m .

Tech Enabled Integration:

Audit and review by

•	 Independent smart contract arm

•	 independent cybersecurity firm

•	 Ensure no vulnerabilities

Security
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Current Market Analysis

GRIN

I s  th e a l l - in - o n e c re ato r ma na ge m e nt p lat fo r m h e lping e c o m m e rc e c o m pa nie s b uil d 
m o re va lua b l e b ra n d s th ro ugh th e p owe r of c re ato r pa r tn e r s hip s .

G rin is  u s e d to c o n n e ct w ith a data ba s e of influ e n c e r s .  Yo u c a n u s e G rin to  ma na ge 
yo ur c a m paign s ,  wo r k ing w ith influ e n c e r s th ro ugh o ut  th e p ro c e s s straight  th ro ugh to 
th e c o nte nt going l i ve ,  at  w hic h p oint it  n otifie s yo u .  Yo u b uil d a c o nte nt  ga l l e r y w ith 
eve r y p h oto a n d v id e o fro m yo ur c a m paign s availa b l e fo r  d ow n l oa d ,  w hic h yo u c a n 
th e n re p ur p o s e .  I n  a d ditio n ,  th e re p o r ting fun ctio n ha s a re a l -tim e c o unte r of  s a l e s that 
o c c ur a s a re s ult  of  yo ur c a m paign s

IZEA

A n influ e n c e r ma r keting s of t wa re a n d s e r v ic e s o lutio n s tr u ste d by th e big ge st  b ra n d s 
in th e in d u str y.  Th ey of fe r  th e ultimate influ e n c e r s e a rc h ex p e rie n c e .  IZE A c re ate d th e 
influ e n c e r ma r keting in d u str y.  I n  20 0 6 ,  th ey la un c h e d th e fir st  te c h n o l o g y p lat fo r m that 
paid b l o g ge r s to c re ate c o nte nt fo r  b ra n d s .  To day,  th ey a re a N a s da q -tra d e d c o m pa ny 
s e r v ing th e wo r l d ’s  to p ma r kete r s a n d c re ato r s .

Travala.com

Th e wo r l d ’s  l e a ding c r y pto c ur re n cy-fr ie n dl y h ote l  b o o k ing s e r v ic e w ith th e b e st  p ric e s 
o n a p p rox .  2 mil l io n p ro p e r tie s ,  wo r l d w id e .

Fo un d e d in 2017,  Trava la .c o m ha s grow n fro m a s ma ll  s w t a r t- up to  th e wo r l d ’s  l e a ding 
b l o c kc hain - ba s e d trave l  b o o k ing p lat fo r m tr u ste d by th o u s a n d s of  c u sto m e r s 
w o r l d w id e a s th eir  p refe r re d o n lin e trave l  a ge n cy.

At Trava la .c o m , th ey c o n n e ct trave l l e r s w ith o n e of  th e wo r l d ’s  la r ge st  s e l e ctio n of 
in c re dib l e p la c e s to stay,  in c lu ding eve r y thing fro m h ote l s ,  a pa r tm e nts ,  v i l la s a n d 
h o ste l s to 5 - sta r  lu x ur y re s o r ts .  Th e Trava la .c o m p lat fo r m c ur re ntl y of fe r s a p p rox . 
2 , 20 0,0 0 0 p ro p e r tie s c ove ring 9 0, 1 24 d e stinatio n s in 23 0  c o untrie s a n d te r r ito rie s ,  a n d 
w ith p ric e s up to 4 0% c h e a p e r tha n main stre a m trave l  b o o k ing p lat fo r m s .
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Agoda

A h ote l  b o o k ing site ,  a l s o c a l l e d a n “o n lin e trave l  a ge n cy ” (OTA).  OTA s s e l l  trave l  p ro d u cts 
o r  s e r v ic e s ,  l ike h ote l s ,  pa c ka ge s ,  re s o r ts ,  ex p e rie n c e s ,  c a r  re nt a l s  a n d f l ights .  O p e rating 
a n af fi l iate ma r keting m o d e l ,  th ey s e l l  p ro d u cts a n d/o r s e r v ic e s th ey d o  n ot  ow n ,  b ut 
e a r n c o m mis sio n fro m th e ow n e r of th o s e p ro d u cts o r  s e r v ic e s e a c h tim e th ey ma ke a 
s a l e .

A go da d o n ot ow n th e h ote l s l iste d o n its  we b site .  Rath e r,  it  a cts a s a mid dl e ma n that 
ma ke s l ife e a sie r  fo r  b oth sid e s of th e tra n s a ctio n  -  gu e sts a n d h o sts .

GQ

I s  a n A m e ric a n inte r natio na l  m o nth l y m e n ’s ma gazin e ba s e d in N e w Yo r k  C it y a n d 
fo un d e d in 19 31 .  Th e p ub lic atio n fo c u s e s o n fa s hio n ,  st y l e ,  a n d c ulture fo r  m e n ,  th o ugh 
a r tic l e s o n fo o d ,  m ov ie s ,  f itn e s s ,  s ex ,  m u sic,  trave l ,  c e l e b ritie s ’  s p o r ts ,  te c h n o l o g y,  a n d 
b o o ks a re a l s o fe ature d .

L a st ye a r,  I n sta gra m a c c o unte d fo r  ro ugh l y 7% of G Q ’s tot a l  digit a l  reve n u e a n d 70  % of 
its  reve n u e fro m s o cia l  p lat fo r m s ,  w hic h a l s o in c lu d e d Fa c e b o o k  a n d S na p c hat .

Tatler Hong Kong

is  th e e s s e ntia l  guid e to th e ve r y b e st in l ife ,  ta p ping into  th e lu x ur y l ife st y l e of  th e 
re gio n ’s m o st af flu e nt a n d influ e ntia l .  I t  c ove r s eve r y thing fro m th e b e st  eve nts a n d 
m o st gla m o ro u s p e o p l e ,  to f in e dining ,  inte r natio na l  fa s hio n a n d lu x ur y trave l .

Lifestyle Asia

fo c u s e s o n lu x ur y l ife st y l e in A sia a n d a ro un d th e wo r l d ,  w ith va rio u s b e ats s pa n ning 
fa s hio n ,  dining ,  trave l ,  c ulture ,  watc h e s ,  je we l l e r y,  we l ln e s s ,  b e a ut y,  gro o ming ,  l i v ing , 
m oto ring a n d te c h n o l o g y.  Its  c o nte nt is  ge a re d towa r d s af flu e nt  re a d e r s a ge d 25 to  4 5 , 
a n d is  p ro d u c e d by in - h o u s e e dito ria l  te a m s .

T h e c o nte nt o n th e site c o m p ris e s m o stl y o rigina l  e dito ria l  pie c e s ,  th o ugh Life st y l e 
A sia a l s o p ub lis h e s nati ve c o nte nt .  Its  sto rie s ra nge fro m l ife st y l e n e w s a n d l o ng fo r m 
a r tic l e s to dining rev ie w s ,  a n d fa s hio n l o o k b o o ks .
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Tot a l  reve nu e fo r  th e m o nth of  J ul y 20 2 1 wa s $2 , 815 , 29 2 
w hic h in c lu d e s a c c o m m o datio n b o o k ings ,  f l ight 
b o o k ings ,  a cti v it y b o o k ings a n d inte gratio n fe e s .  This 
re p re s e nts a 616 % ye a r- o n -ye a r grow th c o m pa re d to 
J ul y 20 20.

$23.3M
Trava la ’s  r e ve n u e fo r  2 0 2 1

$253,000
Trava la ’s  e stim ate d r e ve n u e p e r 

e m p l oye e

250,000
M o nt h l y Acti ve U s e r s in t h e m o nt h 

of Fe b r ua r y 2 0 2 2

Pegging

Travala.com
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G RI N ,  th e Wo r l d ’s  O n l y C re ato r M a na ge m e nt  Plat fo r m , 
C l o s e s $1 10  Mil l io n S e rie s B Ro un d Le d by Lo n e Pin e 
C a pit a l .  L a r ge st  inve stm e nt  to  date va lu e s G RI N at 
$ 910  Mil l io n a s th e c o m pa ny tr ip l e s its  YoY  reve nu e 
I nve stm e nt  w il l  p ro p e l  th e la un c h of  n e w s o lutio n s fo r 
DTC  B ra n d s a n d C re ato r s .

G RI N la un c h e d in 2017,  a n d th ey s aw that  influ e n c e r 
ma r keting te a m s we re str ug gling to  hit  th eir  goa l s .  T his 
wa s b e c a u s e th e c o l la b o ratio n p ro c e s s b et we e n b ra n d 
&  influ e n c e r ha d b e e n hija c ke d by mid dl e m e n s u c h  a s 
ma r ketp la c e s a n d a ge n cie s .

I n 2018 ,  th ey c re ate d Auth e ntic I nflu e n c e r M a r keting 
to  a d dre s s this  p ro b l e m —  to  e m p owe r b ra n d te a m s  to 
ow n th eir  dire ct  influ e n c e r re latio n s hip s ,  s o  th ey c o ul d 
c ulti vate h o n e st  ev n d o r s e m e nts to th e c o n s um e r. 
To day,  th ey a re in th e C re ato r Ec o n o my.

$59.9M
G RI N ’s e stim ate d a n n ua l  r e ve n u e p e r 

ye a r

$177,800
G RI N ’s e stim ate d r e ve n u e p e r e m p l oye e

337
Tot a l  n u m b e r of e m p l oye e s at  G RI N . 

Em p l oye e c o u nt g r e w by 191% la st  ye a r

Pegging

GRIN

$110M Series B Funding

Category Leader & Creator

#1 Ranked
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Tot a l  reve nu e of  IZE A in th e fir st  q ua r te r  of  20 2 2 
in c re a s e d 61% to  $ 8 . 9 mil l io n ,  c o m pa re d to  $ 5 .5 mil l io n 
in th e fir st  q ua r te r  of  20 2 1 ,  w ith reve n u e fro m M a na ge d 
S e r v ic e s in c re a sing by 6 6 % to  $ 8 .4 mil l io n in th e fir st 
q ua r te r  of  20 2 2 ,  c o m pa re d to  th e fir st  q ua r te r  of  20 2 1 
a n d reve n u e fro m Saa S  S e r v ic e s in c re a s e d by 5% to 
$ 517, 8 8 0  in th e fir st  q ua r te r  of  20 2 2  c o m pa re d to  th e 
fir st  q ua r te r  of  20 2 1 .

$48.8M
IZE A’s e stim ate d a n n ua l  r e ve n u e p e r ye a r

$172,000
IZE A’s e stim ate d r e ve n u e p e r e m p l oye e

284
Tot a l  n u m b e r of e m p l oye e s at  IZE A

Pegging
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H o sts pay A go da a c o m mis sio n fo r  e a c h c o m p l ete d 
b o o k ing ,  a s c o m p e n s atio n fo r  th e ma r keting a n d 
ex p o s ure A go da p rov id e s fo r  th e m .

Th ro ugh th e a ge n cy m o d e l ,  A go da is  a  b ro ke r b et w e e n 
th e gu e st  a n d h o st .  Rath e r tha n c ha r ging th e gu e st 
dire ctl y,  A go da c o l l e cts a n d pa s s e s th e gu e st ’s  c a r d 
d et ail s  o nto  th eir  h o st ,  w h o  th e n c ha r ge s th e ful l 
pay m e nt  tot a l .  Th e h o st  pays A go da a p e rc e nt a ge of 
th eir  gu e st ’s  tot a l .

$8.6B
A go d a ’s e stim ate d a n n u a l  r e ve n u e 

p e r ye a r

$603,750
A go d a ’s e stim ate d r e ve n u e p e r 

e m p l oye e

4000
A go d a ’s n u m b e r of e m p l oye e s in 

a l l  3 0 c o u nt r ie s

Pegging

Agoda
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L a st  ye a r,  I n st a gra m a c c o unte d fo r  ro ugh l y 7% of  G Q ’s 
tot a l  digit a l  reve n u e a n d 70% of  its  reve n u e fro m s o cia l 
p lat fo r m s ,  w hic h a l s o  in c lu d e d Fa c e b o o k  a n d S na p c hat .

G Q ,  w hic h b oa sts 3 . 3 mil l io n fo l l owe r s o n I n st a gra m , 
ma ke s m o n ey o n I n st a gra m p rima ri l y  th e s a m e way 
c e l e b ritie s ,  o r  “influ e n c e r s ”,  ma ke m o n ey o n I n st a gra m . 
It  gets b ra n d s l ike C oa c h ,  N e s p re s s o,  Re my M a r tin a n d 
Tu d o r to  pay fo r  s p o n s o re d p h oto s p o ste d to  G Q ’s 
I n st a gra m a c c o unt .  A s m u c h a s th o s e b ra n d e d p o sts 
re s e m b l e th e o n e s c e l e b ritie s ’  p ub lis h ,  th ey a l s o  mir r o r 
th e a d ve r to ria l s  G Q ha s p ub lis h e d in its  p rint  pa ge s 
fo r  ye a r s .

$113.3M
G Q M a gazin e ’s e stim ate d a n n ua l  r e ve n u e p e r ye a r

$303,750
G Q M a gazin e ’s e stim ate d r e ve n u e p e r e m p l oye e

373
G Q M a gazin e Em p l oye e s

Pegging
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Our Core

to Empower Stakeholders

to Create an Inclusive Society

Advertising Money

B ra n d s l o o k ing to c o l la b o rate w ith u s w il l  pay fo r  th e wo r k  of 
o ur c o m m unit y.

Stakeholders

C o re of th e b u sin e s s – c re ato r s a n d re a d e r s .

Magazine

O ur l ife st y l e ma gazin e a n d a p p lic atio n s w il l  have q ua lit y c o nte nt 
a n d ex p e rie n c e s fo r  th e a u die n c e . 

Magazine

C l of t  is  a b l e to at tra ct u s e r s ,  re a d e r s  a s we l l  a s e n ric h th e l ife of 
th e ge n e ra l  p ub lic w ith o ur c o nte nt .

Vendors

Ve n d o r s a n d pa r tn e r s w il l  b e n efit  gre atl y  fro m th e at te ntio n .

Creator’s Community

C re ato r s a re m oti vate d to p ro d u c e to p q ua lit y c o nte nt .
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The Integration

Inclusive Model

C l of t  w il l  r un in ta n d e m a s a p rofe s sio na l  m e dia c o m pa ny ;  s e r v ing th e l ife st y l e 
s e gm e nt in th e fo r m of  a n o n lin e ma gazin e .  Th e c o m pa ny str u cture w il l  b e h e lm e d by 
a c o m p ete nt te a m a n d b oa r d of  a d v is o r s .  Th e t a l e nts pic ke d a re ex p e rie n c e d a n d  have 
th e in d u str y to k n ow - h ow to  b ridge n e w gro un d s;  w hil e wo r k ing a l o ngsid e th e m a re 
b l o c kc hain in d u str y vete ra n s .

Th e p l eth o ra of ta l e nts o n b oa r d we re c a reful l y  s c r utinize d to  e n s ure ba la n c e of  th e 
s hip.  We may n ot b e p e r fe ct  b ut  we a re p ret t y s ure that  a l l  re a s o na b l e d u e di l ige n c e , 
id e ntific atio n a n d s o lutio n s we re c a reful l y  th o ught- of  a n d c urate d .  This mitigate s 
p ote ntia l  k n ow n pit fa l l s  a n d th e dire ctio na l  l e a d e r s hip w il l  ste e r th e c o m pa ny grow th .

B e sid e s th e inte r na l  l o c u s ,  C l of t  e m b o die s th e im p o r t a n c e of  a n in c lu si ve e c o syste m 
ma d e up of va rio u s st a ke h o l d e r s .  A lth o ugh th e s e l o c u s of  c o ntro l  a re s ke we d towa r d s 
th e ex te r na l  s c a l e ,  th e s e a re pi vot a l  to  C l of t  a s we c o ntin u e to  ke e p a b re a st  a n d gr ow 
to geth e r a s o n e .
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C l of t  w il l  r un un d e r a ful l  tra n s pa re nt  gove r na n c e m o d e l .  Th o ugh n ot  re q uire d ,  we 
w il l  have ye a r l y  s e lf- ma n date d re p o r ts ,  inte r na l  c h e c ks a n d ba la n c e s a n d a d o pt  a 
gove r na n c e voting syste m; v ia th e s ha re h o l d e r s to  b oa r d dire cti ve .  At  C l of t ,  we w il l 
c o ntin u e to e n s ure  that  a l l  hir ing p ro c e s s e s a n d wo r k  st y l e e nv iro n m e nt  re main s afe fo r 
a l l  re ga r dl e s s of a ge ,  s ex ua l  o r ie nt atio n ,  natio nail it y,  re l igio n s ,  c o l o ur a n d ba c k gro un d .

•	 Competent team

•	 Experienced board of Advisors

•	 Inclusive Ecosystem

•	 Impartiality and fairness
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Revenue Model

Sponsorship

Fe e s paid by s p o n s o r s l o o k ing to grow th eir  b ra n d a n d re a c h w ith C l of t .  This w il l  b e 
a c hieve d th ro ugh c o n sta nt p ro m otio n s of  C l of t  c o nte nt  a n d p lat fo r m s .

Referrals

W h e n u s e r s a re refe r re d to oth e r p lat fo r m s/site s th ro ugh C l of t ,  fe e s w il l  b e paid to  u s 
th ro ugh refe r ra l  s c h e m e s .

Advertisers

Ad ve r tis e m e nt v id e o s ,  c o l la b o ratio n s a n d picture s to  b e p la c e d o n C l of t  p lat fo r m s w il l 
b e paid fo r  by a d ve r tis e r s .

Campaigns

Fe e s w il l  b e c ha r ge d to m e rc ha nts  that  s et  up v ir tua l  b o oth s d uring th e eve nts ,  a s we l l 
a s eve nt a d ve r tis e m e nt fe e s .

Affiliates

O ur pa r tn e r s /  ve n d o r s ’  af fi l iate l in ks w il l  b e o n C l of t ’s  p lat fo r m s a n d w h e n re a d e r s 
p urc ha s e o r  s ub s c rib e to th eir  p ro d u cts/  s e r v ic e s ,  fe e s w il l  b e paid to  C l of t .

Reve n u e is  c ritic a l  a n d e s s e ntia l  to a ny b u sin e s s ,  b e it  tra ditio na l  o r  n e w - a ge a n d c l of t .c o m is  n o 
dif fe re nt .  C l of t .c o m wa s strate gic a l l y  p la n n e d to b e s e lf- s u st aina b l e to  wo r k  o ur way into  p rofit a bil it y 
th ro ugh c a reful l y  c a lib rate d a ctio n s .  Th e fo l l ow ing p ointe r s a re s o m e of  th e tra ditio na l  p rove n 
m eth o d s that w il l  e n s ure th e s e c urit y (p rofita bil it y)  of  c l of t .c o m .  Th e s e c a n a n d w il l  b e a c hieve d by 
l eve ra ging b l o c kc hain te c h n o l o g y w hic h w il l  gi ve u s a ste p - up;  p rov iding u s w ith a n a d va nt a ge that  n ot 
ma ny c a n r i va l .
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Digital Marketing Channels

C l of t  w il l  c o n sta ntl y c re ate n e w a n d exciting c o nte nt  o n o ur m e dia p lat fo r m to  at tra ct 
m o re u s e r s .

Micro-Youtube Influencers

O ur n et wo r k of Yo utub e influ e n c e r s w il l  pa r tn e r up w ith u s a n d p ro m ote C l of t  o n th eir 
m e dia c ha n n e l s .

Lifestyle Influencers

Life st y l e in sta gra m m e r s a n d Tik to ke r s w il l  p ro m ote C l of t  o n th eir  c ha n n e l s .

Blockchain Community

W hil st  n ot a h uge a u die n c e ,  th e b l o c kc hain c o m m unit y is  size a b l e e n o ugh to  b uil d a 
fo l l ow ing a n d k ic k sta r t  o ur p roje ct .

Bloggers

Leve ra ging o n o ur pa r tn e r s hip s w ith l ife st y l e b l o g ge r s ,  th ey w il l  a cti ve l y wo r k  o n exciting 
c o nte nt to geth e r w ith o ur te a m .

Go-To Market Strategy
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Our Roadmap

20252024

2023

2022

Q1 - Q2

• 	 Te a m fo r matio n

• 	 C o n c e pt a na l ysis

• 	 M a r ket re s e a rc h

• 	 W hite p a p e r c re atio n

• 	 We b site d e sign

Q1 - Q2

• 	 Pro d u ct /  s e r v ic e e n ha n c e m e nt

• 	 Fo c u s gro up fe e dba c k fro m sta ke h o l d e r s

• 	 I nflu e n c e r ma r keting

• 	 Ta l e nt a c q uisitio n (inte r na l  te a m)

• 	 S t a ke h o l d e r s o utre a c h

•	 G l o ba l  p ro d u ct dri ve

• 	 M a r keting c a m p aign s

• 	 Te a m ex pa n sio n

• 	 Pro d u ct /  s e r v ic e (e n ha n c e m e nt)

• 	 A p p d eve l o p m e nt

• 	 S e rie s A fun ding

• 	 C S R

(to  b e up date d in 20 23)

• 	 A p p d eve l o p m e nt  (b et a st a ge)

• 	 C a m paign dri ve fo r  o ur va rio u s ve r tic a l s

• 	 B u sin e s s dire ctio n rev ie w

•	 G ove r na n c e dri ve n initiati ve

Q3 - Q4

• 	 S p e cific b l o c kc hain ma r keting

• 	 To ke n  ge n e ratio n

• 	 Fun d raising p ro c e s s

• 	 Le ga l  c o un s e l

• 	 O f ficia l  to ke n l isting

• 	 Pro d u ct /  s e r v ic e (a lp ha st a ge)

Q3 - Q4

• 	 Pro d u ct /  s e r v ic e (s of t  la un c h)

• 	 Fo c u s gro up fe e dba c k  fro m st a ke h o l d e r s

• 	 M a r keting c a m p aign s

• 	 Pro d u ct /  s e r v ic e  (e n ha n c e m e nt)

• 	 O ve r s e a s ex pa n sio n

• 	 A p p c o n c e ptua lis atio n

• 	 S t a ke h o l d e r s
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Like eve r y oth e r sta r t- up,  s u staina bil it y  of th e p roje ct  is  pa ra m o unt .  Leve ra ging o n th e 
fa ct that C l of t  ha s inte r t w in e d th e b l o c kc hain te c h n o l o g y into  th e D N A ,  we a re in a 
p o sitio n to d efl e ct a n d we ath e r th ro ugh p ote ntia l  a d ve r s a rie s that  b u sin e s s e s w il l  fa c e .

W h e n we ta lk  a b o ut s u staina bil it y,  C l of t  is  l o o k ing at  th e fo l l ow ing a ngl e s:

Sustainability

• 	 Ke e ping a b re a st w ith th e late st tre n d s

• 	 S t ay ing re l eva nt in w o r k c ulture

• 	 Re s o nating w ith s e ntim e nts a n d to u c h w ith o ur t a r get 
s e gm e nts

• 	 S u staina b l e reve n u e m o d e l  (a s a b ove)

• 	 Re s o urc eful  p la n ning ,  re s e a rc h a n d d eve l o p m e nt

• 	 O utre a c h to sta ke h o l d e r s in c lu ding th e c o m m unit y

• 	 S e lf- gove r na n c e a n d c o ntro l  m e c ha nis m

•	 C o r p o rate S o cia l  Re s p o n sibi l it y  (C S R)

Th e s e inte r na l  l o c u s of c o ntro l  a re a re a s that C l of t  w il l  b e c l o s e l y s c r utinizing a n d 
e n s uring we at te st o ur s e l ve s to th e high e st sta n da r d s .  O ve r sight  of  th e s e p ointe r s 
w o ul d p ote ntia l l y  re s ult  in  un d e sire d o utc o m e s .  C l of t ’s  inte r na l  s e lf- gove r na n c e a s 
m e ntio n e d a b ove w o ul d mitigate p ote ntia l  pit fa l l s . 

O ur wo r k a n d p roje ct ma p o utlay e n c o m pa s s e s ma ny e l e m e nts;  e l e m e nts that  e m b o d y 
a high l eve l  of  sta n da r d .  At  C l of t ,  we e nv isio n ,  p la n a h e a d ,  ex p e ct  th e un ex p e cte d w hil e 
e n s uring o ur fo un datio n s a re fir m l y p la nte d .

Internal Locus
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W hil e th e s e may s ke w towa r d s ex te r na l  fa cto r s that  C l of t  may n ot  b e a b l e to  c o ntro l , 
w e have n o n eth e l e s s p la c e d m e c ha nis m s in p la c e  to  mitigate a n d c u s hio n w hat  may 
c o m e . W hil e th e te a m at C l of t  ha s a we a lth of ex p e rie n c e ,  we a l ways 
e n s ure that we stay h um b l e a n d eve r yo n e is  o p e n to  l e a r ning n e w things .

Th e re a re a fe w o ptio n s that we have e a r ma r ke d fo r  th e future d e p e n ding o n situatio n . 
C l of t  ha s ma p p e d o ut in b rief  ge n e ric d etai l s  c o ntain e d w ithin o ur roa dma p in th e 
s e gm e nt fo l l ow ing this  w hic h s e r ve s to gi ve th e p ub lic a ro ugh id e a o n o ur p la n s -  of 
w hic h a re s ubje ct to c ha nge s .  At  C l of t ,  o ur  c o re p rin cip l e s w il l  a l ways re main .  O ur 
d e dic atio n to p rov id e q ua lit y a n d ethic a l  c o nte nts to  o ur va lu e d v ie we r s/  re a d e r s w il l 
a l ways b e o ur c o re fo c u s .

B e sid e s b uil ding a s u staina b l e b u sin e s s m o d e l  a s a n inte r t w in e d o n lin e m e dia 
ma gazin e;  fu sing a n d ha r n e s sing th e We b 3 w ith tra ditio n s ,  C l of t ’s  jo ur n ey w il l  o n l y get 
m o re inte re sting .

A b rief  of o ur p la n is  s um ma ris e d in a n uts h e l l  b e l ow (s ubje ct  to  c ha nge s):

• 	 S t a ke h o l d e r s ma na ge m e nt

• 	 M a r ket s e ntim e nts a n d p ote ntia l  s hif t

• 	 B u sin e s s c limate gl o ba l l y

• 	 C ur re nt af fair s

External Locus

Metaverse Lifestyle Reviews

Metaverse Engagements

A pa r t  of  o ur a p p w h e re rev ie we r s c a n c a pture th eir  ex p e rie n c e s in 3 D a n d s ha re it  w ith 
oth e r re a d e r s o n th e p lat fo r m .

Fo r exa m p l e ,  trave l l e r s c a n sign up fo r  a trave l  avat a r  o n C l of t  a n d by trave l l ing a n d 
un l o c k ing n e w ex p e rie n c e s ,  e a r n re wa r d s o n o ur p lat fo r m s a s we l l ,  n ot  in c lu ding 
re wa r d s by o ur m e rc ha nts gi ve n fo r  th e ex p o s ure p rov id e d .
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To e n ha n c e th e to ke n o mic s m o d e l  a n d fo r  l o ngev it y of  th e C l of t  to ke n ,  a d ditio na l 
m e c ha nis m s w il l  b e im p l e m e nte d ,  s u c h a s to ke n l o c k ing ,  c a m paign ba s e d st a k ing , 
in s pire d to ke n re wa r d s a n d m o re .

Th e l ist  is  n o n - ex ha u sti ve a n d th e re a re ma ny p e r m ut atio n s to  e n s ure that  to ke n 
c o ntin u e s to p lay a n inte gra l  ro l e in th e C l of t  b u sin e s s m o d e l .  C l of t  is  b l e s s e d to  b e in 
a p o sitio n that inte r t w in e s We b 3 w ith tra ditio n s ,  at  a  s we et  s p ot ,  th u s gi v ing u s a ste e p 
a d va nta ge ove r ma ny oth e r b u sin e s s m o d e l s .

Th e fo l l ow ing a re ju st s o m e a re a s that we have id e ntifie d to  e n s ure th e l ife - cyc l e a n d 
r o l e of th e to ke n .  C l of t  w il l  a p p l y th e fo l l ow ing a p p roa c h e s to  th e to ke n o mic s to  e n s ure 
th e h e a lth a n d s u staina bil it y  of th e C l of t  to ke n o mic s (in th e a re a s of  s up p l y,  d e ma n d 
a n d ve l o cit y of th e to ke n)

• 	 C e r tain c o m pa ny wa l l ets w il l  b e l o c ke d fo r  1 2  /  24 /  3 6  /  4 8 m o nth s .

• 	 To ke n s in th e c o m pa ny re s e r ve wa l l et  w il l  b e  l o c ke d fo r  1 2  m o nth s gi ve n it  is  u s e d 
fo r  re s e a rc h p ur p o s e s .

• 	 Va rio u s c a m paign s w il l  b e p la n n e d a n d ro l l e d  o ut .

• 	 Va rio u s sta k ings m o d e l s may b e im p l e m e nte d in th e future (sim p l e l o c k  st a k ing , 
c a m paign s p e cific,  etc)

• 	 D e dic ate d wa l l et  w il l  b e ke pt fo r  th e p ur p o s e  of  in c e nti v ising th e R A E a n d CA E . 
This gua ra nte e s a l o n e w il l  e n s ure that th e s up p l y w il l  ke pt  in c h e c k .

• 	 Pla c e m e nts p la n s in p la c e s u c h a s future p ote ntia l  b ur ning m e c ha nis m .

The Sustainability of Cloft / Cloft Tokens

Reserve Tokens

To ke n s in t h e c o m p a ny r e s e r ve wa l l et 
w il l  b e l o c ke d fo r  1 2 m o nt h s gi ve n it  is 
u s e d fo r  r e s e a r c h p u r p o s e s . 

Dedicated Wallet

A d e dic ate d wa l l et  w il l  b e ke pt s o l e l y 
fo r  t h e p u r p o s e of in c e nti v isin g R A E/
CA E .  T his gua ra nte e s t h at t h e s u p p l y 
w il l  b e ke pt in c h e c k .

Locked Company Wallet

C e r t ain c o m p a ny wa l l et s w il l  b e l o c ke d fo r  1 2 / 
24 /  3 6 /  4 8 m o nt h s .

Staking

Va r io u s st a k in g m o d e l s m ay b e im p l e m e nte d  in 
t h e fu t u r e .  Fo r  exa m p l e -  Sim p l e Lo c k S t a k in g .
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Incentive Wallet 5 Years Sustainability Plan

Marketing Pool

Token recovery

Foundational Wallet

RevenueCampaigns

Sponsorship

Advertisers

Token Recovery

Readers Contributors Aspiring Creators

Sustainability Flow
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Tokenomics

The maximum fixed supply of the 
Cloft token that will ever be in 
existence is 840,000,000 (840 
million) tokens.

Th e goa l  of  th e C l of t  to ke n is  to  fa cil it ate a mini -
e c o syste m w hic h w il l  in -tur n b o o st  th e p roje ct  v isibi l it y 
a n d s u st aina bil it y  of  th e p roje ct /  b u sin e s s in its  e ntiret y. 

C l of t  to ke n is  uti l it y  to ke n r iding o n th e Po l ygo n (M atic) 
c hain n et wo r k  -  o n e of  th e s afe s t  c hain s o ut  in th e 
b l o c kc hain ma r ket .  A s m e ntio n e d ,  it  w il l  main l y b e u s e d 
fo r  in c e nti v ising o ur c o re gro up of  ma r ket  s e gm e nts , 
e nga ge m e nt  of  o ur s e r v ic e s a n d p ro d u cts (if  a ny).

To u c hing ,  ex p laining a n d un d e r st a n ding th e C l of t  to ke n 
w il l  h e lp b uil d m utua l  tr u st  b et we e n a l l  a s s o ciate d 
pa r tie s .  This in c lu d e s c o m m unit y,  v ie we r s ,  pa r ticipa nts 
in th e R A E a n d CA E,  inte r na l  &  ex te r na l  st a ke h o l d e r s 
l ike s p o n s o r s a n d eve n o ur inte r na l  te a m .  Fo r C l of t  to 
e n s ure s u st aina bil it y  a n d grow th ,  C l of t ’s  to ke n o mic s 
is  d e sign e d in a way to  a l l ow fo r  gre ate r  tra n s pa re n cy 
a n d s e lf- initiate d gove r na n c e p ro c e s s o n a l l  to ke n 
distr ib u tio n .

This w il l  a l l ow u s to  p la n a h e a d fo r  a l l  a cti v itie s w hic h  a re 
c ritic a l  in  e n s uring that  grow th of  th e p roje ct  a n d th e 
e c o syste m is  we l l - s u st ain e d .  A go o d gove r na n c e a n d 
tra n s pa re nt  to ke n re l e a s e s c h e d ul e w il l  b e b e n eficia l 
to  th e e ntire c o m m unit y a n d a s s o ciate d st a ke h o l d e r s 
w ithin th e e c o syste m .
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Th e C l of t  to ke n p lays a n inte gra l  ro l e in o ur e ntire e c o syste m .  Th e re a re ma ny uti l it ie s 
of th e C l of t  to ke n s u c h a s th e fo l l ow ing b ut n ot l imite d to;  in c e nti v ising re a d e r s , 
c o ntrib uto r s ,  m o d e of pay m e nts fo r  sta ke h o l d e r s l ike s p o n s o r s .  Ad ve r tis e r s a n d 
sta ke h o l d e r s w il l  a l s o re c ei ve c o st- s av ings w h e n ma k ing pay m e nt  in th e C l of t  to ke n .  It 
w il l  a l s o s e r ve a s a p ote ntia l  gove r na n c e to o l  fo r  c e r t ain d e cisio n - ma k ing p ro c e s s e s by 
e m p owe ring l oya l  re a d e r s a n d s up p o r te r s of th e C l of t  p roje ct . 
I n c e nti ve s fo r  pa r ticipa nts in th e R A E a n d CA E e c o syste m .  V ia exc ha nge of  in - a p p to ke n 
o n va r y ing va lu e m o d e l s to th e C l of t  to ke n .  C o n sta ntl y m o nito re d a n d a dju ste d to  ke e p 
a b re a st to e n s ure c o m p etiti ve n e s s

• 	 Ec o syste m up ke e p;  fo r  p ote ntia l  a d ve r tis e s ,  s p o n s o r s ,  ret ai l e r s ,  pa r tn e r s to 
re c ei ve a n d pay v ia th e C l of t  to ke n fo r  re n d e ring of  re s p e cti ve re q uire d s e r v ic e s 
fro m eith e r pa r tie s

• 	 I n  th e pip e lin e s;  G ove r na n c e m o d e l  fo r  th e c o m m unit y a n d/  o r  e s s e ntia l 
sta ke h o l d e r s to re q u e st ,  h o l d ,  p re s e nt a n d eve ntua l l y  vote o n c e r t ain d e cisio n 
ma k ing p ro c e s s e s of th e p roje ct in pa r t .

• 	 Data a na l y tic a l  p ro c e s s ,  tra c k ing ,  re s e a rc h a n d d eve l o p m e nt a l  p ur p o s e s

• 	 M o d e of pay m e nts re c ei va b l e a n d paya b l e to  fo r  inte r na l  s e r v ic e s re n d e re d to 
retain ,  retrain a n d ma na ge o p p o r tunitie s s u c h a s b u sin e s s a c q uisitio n s ,  t a l e nt 
ma na ge m e nt a n d m o re .  
Re c ei va b l e s fro m s p o n s o r s/  e c o syste m pa r tn e r s w il l  b e paid (exc ha nge d) th ro ugh 
a n d to th e C l of t  to ke n .  Po r tio n of th e reve nu e in C l of t  to ke n w il l  b e tra n sfe r re d 
to th e “in c e nti ve wa l l et ”  to e n s ure th e wa l l et  is  a l ways s e lf- s u st aining ;  th ro ugh 
c a reful l y  c a lib rate d b u sin e s s a c um e n a n d strate g y p la n ning .

• 	 C o m m unit y in c e nti ve s to e n s ure that th e p roje ct  is  ke pt  a b re a st  w ith th e late st 
tre n d s a n d n ot la g o ut .  H a r n e s sing o n th e b l o c kc hain a s p e ct  to  b o o st  a n d p l ow to 
d e sire d aim s of th e C l of t  mis sio n .

• 	 M a r keting a n d b ra n ding p ur p o s e s s u c h a s l isting o p p o r tunitie s .  This in c lu d e s 
re s e a rc h a n d d eve l o p m e nt fun d s fo r  future u s a ge &  b eyo n d .

• 	 C l of t  b ra n d o utre a c h v ia va rio u s b l o c kc hain &  tra ditio na l  c ha n n e l s .

• 	 M a ny oth e r u s a ge s of th e to ke n that w il l  e na b l e C l of t  to  a c hieve d e sira b l e 
o u tc o m e s ethic a l l y.

Utility of Cloft Tokens

Sponsored Articles

EDM Database Blast

Premium Content Subscription

Curated Campaigns 

NFT Launches Brand Collaboration 
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B y hav ing a p ro p e r l y p la n n e d re s o urc e s a l l otm e nt ,  it  e n s ure s that  th e C l of t  b u sin e s s is 
a b l e to p la n a n d a l l o c ate th e re l e a s e d re s o urc e s to  strate gic u s a ge .  Th e s e re s o urc e s w il l 
y ie l d b oth ta ngib l e a n d inta ngib l e in b oth dire ct a n d in dire ct  b e n efits to  a l l  st a ke h o l d e r s . 
Like a ny oth e r b u sin e s s ,  hav ing re s o urc e s is  c r itic a l  a n d pa ra m o unt .

Incentives

I n c e nti ve s fo r  t h e p a r ticip a nt s in C l of t ’s  R A E/CA E e c o sy ste m v ia t h e 
exc h a n ge of o u r in - a p p to ke n .

Ecosystem

To u p ke e p C l of t ’s  e c o sy ste m - p a r t n e r s ,  s p o n s o r s & a d ve r tis e r s to r e c e i ve 
a n d p ay v ia C l of t ’s  to ke n fo r  s e r v ic e s r e n d e r e d fr o m e it h e r p a r tie s .

Governance

G ove r n a n c e m o d e l  fo r  t h e c o m m u nit y & st a ke h o l d e r s to r e q u e st ,  h o l d , 
p r e s e nt a n d e ve nt ua l l y  vote o n c e r t ain d e cisio n m a k in g p r o c e s s e s of t h e 
p r oje ct .

Sustainability

Pa r t  of  C l of t ’s  to ke n r e ve n u e w il l  b e t ra n sfe r r e d to t h e “ I n c e nti ve Wa l l et ” 
to e n s u r e it ’s  a l way s s e l f- s u st ainin g ;  t h r o u g h c a r efu l l y  c a l ib rate d st rate gic 
p la n nin g .
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25% 
Incentive Wallet

10% 
Reserve Wallet

13% 
Foundational Wallet

12% 
Receivable & Payable 

(RP) Wallet

10% 
Team Wallet

30% 
Operational 

Wallet

Distribution and Circulation

H av ing to u c h e d o n th e uti l it y  a n d s u st aina bil it y  of  th e C l of t  to ke n in b rief,  we wo ul d 
l ike th e c o m m unit y to  k n ow a b o ut  th e p la n n e d distr ib utio n a n d circ ulatio n of  th e 
to ke n a l l o c atio n .  T h e tot a l  eve ntua l  s up p l y of  th e C l of t  to ke n that  w il l  eve r c o m e into 
existe n c e is  8 4 0,0 0 0,0 0 0  (8 4 0  mil l io n).  Th e to ke n w il l  b e p rima ri l y  dis s e cte d into 
va rio u s wa l l ets w ith dif fe re nt  u s a ge s a n d l o c k- up p e rio d s . 
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W ith th e s e c a reful l y  c a lib rate d distr ib utio n ,  s u st aina bil it y  a n d uti l it y  m e c ha nis m s in 
p la c e ,  o ur circ ulatio n s up p l y is  c o ntro l l e d to  e n s ure a h e a lthy ba la n c e .  Th e s e w il l  b e 
fur th e r e nfo rc e d by s ma r t  c o ntra cts ,  inte r na l  s e lf- initiate d gove r na n c e a n d c h e c ks  to 
e n s ure d e sire d o u tc o m e is  a c hieve d w ith o ut  c o m p ro mising th e b u sin e s s m o d e l .

Token Total Supply:

840,000,000

Network Chain :

Polygon

Reserve Wallet

10% (8 4 ,0 0 0,0 0 0 to ke n s)  w il l  b e e a r ma r ke d fo r  re s e r ve .  This wa l l et  w il l  c e r t ain l y n ot b e 
u s e d a ny tim e in th e n e a r future .

Foundational Wallet

8% (67, 20 0,0 0 0 to ke n s)  w il l  ma ke up th e fo un datio na l  fun d s fo r  p ur p o s e s s u c h a s 
p hila nth ro py,  c o r p o rate s o cia l  re s p o n sibi l it ie s ,  s p o n s o r s (C l of t)  a n d m o re .  Th e s e to ke n s 
w il l  b e sto re d in th e fo un datio na l  wa l l et .  
 
5% (4 2 ,0 0 0,0 0 0 to ke n s)  w il l  ma ke up th e re s e a rc h ,  d eve l o p m e nt  a n d s p e cia l  o p e rati ve 
fun d s .  Th e s e fun d s w il l  b e u s e d o n l y un d e r ex tre m e circ um st a n c e s that  w il l  b e 
s ubje cte d to gove r na n c e c a l l .  I t  wo ul d a l s o  b e h e l d in th e fo un datio na l  wa l l et .

Operational Wallet

3 0% (25 2 ,0 0 0,0 0 0  to ke n s)  w il l  b e strate gic a l l y  a l l o c ate d fo r  ma r keting ,  b ra n ding a n d 
grow th p ur p o s e s .  Th e s e a cti v itie s a re th e ba c k b o n e of  e n s uring that  th e C l of t  p roje ct 
is  o ptima ll y  r un .  Acti v itie s that  e n c o m pa s s s u c h in c lu d e s th e fo l l ow ing b ut  n ot  l imite d 
to to ke n l isting ,  ma r keting a cti v itie s ,  c a m paign s p u s h &  m o re .  It  a l s o  e n s ure s that  we 
a re we l l  p re pa re d to  we ath e r a n d tid e th ro ugh to ugh p e rio d s .
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Receivable & Payable (RP) Wallet

5% (4 2 ,0 0 0,0 0 0 to ke n s)  w il l  b e a l l o c ate d fo r  e a r l y- inve sto r s a n d s up p o r te r s of  th e 
p roje ct w ith va rio u s c lif f  a n d ve sting p e rio d s .  Th e s e to ke n s w il l  b e h e l d in a n o p e n 
tre a s ur y re c ei va b l e wa l l et .  
 
7% (5 8 , 8 0 0,0 0 0 to ke n s)  w il l  b e a l l o c ate d fo r  th e initia l  p ub lic a l l o c atio n up o n l isting . 
Th e s e to ke n s w il l  b e h e l d in a n o p e n tre a s ur y re c ei va b l e wa l l et .

Team Wallet

10% (8 4 ,0 0 0,0 0 0 to ke n s)  is  e a r ma r ke d fo r  th e C l of t  te a m .  This in c lu d e s b oth c ur re nt 
a n d future te a m m e m b e r s a s a re wa r d a n d in c e nti ve to  at tra ct  a n d ret ain t a l e nts .  T h e 
ve sting l o c k- up p e rio d fo r  th e c ur re nt  te a m w il l  b e at  l e a st  3 -ye a r s ve sting w ith a 1-ye a r 
c l if f.

Incentive Wallet

25% (2 10,0 0 0,0 0 0  to ke n s)  w il l  b e ke pt  s o l e l y fo r  th e re wa r d s to  in c e nti v is e R A E/  CA E 
pa r ticipa nts ove r a  p re s et  a m o unt  of  tim e .  It  wo ul d b e c a reful l y  strate gis e d to  e n s ure 
that th e rate of dis b ur s e m e nt  is  c o ntro l l e d at  l e a st  ove r 3 6  m o nth s a n d b eyo n d .  This 
wa l l et  is  a l s o s late d to  s up p o r t  future p la n s;  that  w il l  in c e nti v is e future pa r ticipa nts . 
 
Po r tio n of th e reve n u e in C l of t  to ke n w il l  b e tra n sfe r re d to  th e “in c e nti ve wa l l et ”  to 
e n s ure th e wa l l et  is  a l ways s e lf- s u st aining ;  th ro ugh c a reful l y  c a lib rate d b u sin e s s 
a c um e n a n d strate gic p la n ning .
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The Team

Jonathan Chen
C hief E xe c u ti ve O f fic e r

J o natha n ha s six  ye a r s of  ex p e rie n c e in th e v is ua l  a d ve r tising /  eve nts ma na ge m e nt 
b u sin e s s a n d un d e r his  l e a d e r s hip,  h e ha s s u c c e s sful l y  grow n th e b u sin e s s to 
b e c o m e o n e of th e m o st  e st a b lis h e d na m e s in th e in d u str y.  Th e c o m pa ny a l s o 
n ote d its  m o st signific a nt  grow th of  4 0% in a n n ua l  reve n u e w ithin th e s e six 
ye a r s ,  w ith th e c o m pa ny c lin c hing p roje cts fo r  va rio u s n ot a b l e M N C s ,  S M Es a n d 
gove r n m e nt a ge n cie s .  W ith his  ex p e r tis e in c l ie nt  a c q uisitio n ,  h e w il l  l e a d C l of t ’s 
d eve l o p m e nt into th e gl o ba l  m e dia b u sin e s s .

Clement On
C hief O p e rating O f fic e r

C l e m e nt is  th e b u sin e s s d eve l o p m e nt  l e a d fo r  a b l o c kc hain exc ha nge a n d b rings 
w ith him re l eva nt ex p e rie n c e w ith N F Ts ,  D e Fi  a n d a we a lth of  ex p e rie n c e a s a We b 3 
e nth u sia st a n d b e lieve r.  Proficie nt  in a c q uir ing n e w u s e r s ,  h e t a ke s o n th e ro l e of 
a c q uir ing m ultip l e pa r tn e r s a n d inve sto r s fo r  th e c o m pa ny.

Ee Ling Tan
C hief I nve stm e nt O f fic e r

Ee Ling is  a  ta r get- dri ve n a n d c lie nt- o rie nte d p rofe s sio na l  w ith s eve n ye a r s of 
ex p e rie n c e fa cil itating d eve l o p m e nt  a n d rete ntio n of  a c c o unts a c ro s s di ve r s e a n d 
in n ovatio n - l e d s et tings .  S h e ha s initiate d ,  d eve l o p e d a n d im p l e m e nte d in n ovati ve 
strate gie s to a c hieve grow th d e s pite a tur b ul e nt  e c o n o mic c limate .  A tr u e digit a l 
nati ve ,  s h e is  pa s sio nate a b o ut  e m e r ging te c h n o l o gie s ,  e q uitie s a n d c r y pto c ur re n cy.

Clyde Tan
Edito ria l  S trate gist

C l yd e ha s wo r ke d o n a n d d eve l o p e d m ultip l e syste m s a n d p ro c e s s e s in his  ro l e a s 
a n a na l yst fo r  a gl o ba l  M N C.  W ith his  ex p e rie n c e ,  h e w il l  a s sist  in th e d eve l o p m e nt of 
C l of t ’s  b l o c kc hain inte gratio n .
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Davey Keuvelaar
H e a d of C o m m unit y M a r keting

Dave b e gun ta k ing  inve sting a n d tra ding c la s s e s in 2016  a n d wo r ke d his way up in 
th e b l o c kc hain b u sin e s s th ro ugh e d u c atio n a n d a m ba s s a d o r p ro gra m s .  H e is  a cti ve 
in s eve ra l  a m ba s s a d o r p ro gra m s a n d d o e s b u sin e s s d eve l o p m e nt  fo r  p roje cts a s 
we l l .  A pa r t  fro m ma r keting ,  Dave w il l  a l s o  a cti ve l y b e invo l ve d in b uil ding th e C l of t 
c o m m unit y. 

Betim
C o m m unit y Le a d e r

B etim is  a b l o c kc hain a n d c r y pto c ur re n cy e nth u sia st  w ith ove r te n ye a r s ’  ex p e rie n c e 
in th e b l o c kc hain in d u str y.  A s a c o ntrib uting m e m b e r of  va rio u s B l o c kc hain - ba s e d 
c o m m unitie s ,  fo r um s a n d b l o gs ,  h e is  a n av id in di v id ua l  w ith th e a bil it y  a n d ex p e r tis e to 
b uil d C l of t ’s  c o m m unit y.

Pei-Han Chuang
S trate gic Ad v is o r

Pei  H a n is  a  s e ria l  e ntre p re n e ur a n d th e fo un d e r of  M o r p h e u s L a b s ,  a n e n d -to - e n d 
B l o c kc hain - Plat fo r m a s a S e r v ic e (B Paa S) s o lutio n fo r  in n ovatio n a n d va lu e c re atio n .  H e 
w il l  b r ing inva lua b l e ex p e rie n c e to  C l of t ,  w ith his  p rofo un d k n ow l e dge in We b 3 .0  a n d 
th e m etave r s e ,  a n d a cti ve ex p e rie n c e wo r k ing w ith a h o st  of  b l o c kc hain pa r tn e r s .

Yuen Wong
C o n s ult a nt

Yu e n Wo ng is  th e fo un d e r of  L A B S  G ro up a s we l l  a s G EM S  Es p o r ts 3 .0  Plat fo r m , b oth 
of w hic h have a n ex te n si ve p re s e n c e in th e B l o c kc hain s c e n e .  Yu e n ha s inve ste d in 
ma ny s u c c e s sful  b l o c kc hain p roje cts in c lu ding b eing th e M a na ging Pa r tn e r at  B itma r t 
E xc ha nge sin c e its  in c e ptio n .   H e a l s o  ha s a n M B A in C o r p o rate Entre p re n e ur s hip a n d is  
invo l ve d in s eve ra l  st a r tup s in c lu ding e - c o m m e rc e a n d p rofe s sio na l  s e r v ic e s .  B eing  a 
s e ria l  e ntre p re n e ur,  h e a d v is e s in s eve ra l  b l o c kc hain p roje cts a n d c o n n e cts th e m w ith 
re s o urc e s a n d k n ow - h ow, a n d h e lp s th e m to  b ridge fro m We b 2  to  th e We b 3 wo r l d .
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